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MASS COMMUNICATIONS & SOCIETY DIVISIONA

Abstract

CONTRADICTIONS AND CROSS PURPOSES IN ALCOHOL USAGE
TN MEDIA AND SOCIETY: AN IRONIC FOCUS

¥ 4

Gene Burd ®
Unlver51ty of Texas
Department of Journa;msm

This paper on a serious social problem linking mass communlcatlon
and society uses the technlque of 1rony and meta research to examine
the paradoxical dlscrepanc1es between ‘the intent of acts and:the out-_
come of actions in social and media pollcy in the culture of alcohol.

It examlnes the history and folklore of alcohol and communlty,
the role of alcoliol in journallsm, in humor, in language, in music,
in film and television, in politics, in advertlslng, and in the trlo
of <ports, media and alcohol. : &

It also dlscusses alcohol and the newer minority - cultur ‘2 (the
aged, gays, women, handicapped)-. as well as ‘those of race and suunicity.
“Attention .is also directed at the "alcohol minority" communlty, as
well as medla coverage of the problems of alcoﬁol -

The paper suggests a more approprlate agenda for social actlon S
and research, ‘and notes hOW'drlnklng is interwoven with the nature
of urBan culture.- . -

3
'

Presented to the Mass Communlcatlons & Soc1ety D1V151on of the

- Association for Educatlon in Journalism and Mass Communication, at

.. the ‘Annual’ Ccnventlon, Un1v~r91ty of Florlda,.aalnesv1lle, Florida,
August 1984. .
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CONTRADICTIONS AND CROSS PURPOSES IN ALCOHOL USAGE
IN- MEDIA AND SOCIETY: AN IRONIC FOCUS

A portion of the social crisis associated with the use of alcohol -

. -
S

_appeare to be related~to'the'commpnications media, which may functlon
in a contradiotory-manner to encoprage alcoholism while prescribing its;
cures. Such'a‘promotion of problems, while peddllng‘solutionshfor synpf ‘“
toms, reflects the cultural cross»purpoeeg.of the nedia,Hwhich.may're;

_tard the development;of-social behavior and an appropriate public'agenda'
'condu01ve to bubllc understandlng of alcohol and 1ntelllgent preventlve |
factlon on 1ssues and needed new dlrectlons in theorv and re;earch. '

’ The chemlcals in ink and fllm, gas and alcohol, all seem ‘to- blend 2

in a medlated and 1nebr1ated soc1ety whlch uses- soc1al anesthetlcs to .

change sub3ec+1ve perceptlons rather -han objectlve condltions. The braln

'and body of both .self’ and communlty are. 1nseparable,_from the cheap gin
. used to forget the bad life in the Bowery, barrzo and ghetto, to the '

costly. cocaine used to preserve the good life ‘in the suburbs, oun Belt

and Silicon Valley. The use’ of drunks and drugs for mental "trlps on the.

‘way to methadone and alcohol- "communltles" fuels ~ social trafflc s6 full,
ER&(} \ s 4 .
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 of contradictions and cross—purpoSes'that both media and society -become

3
synonymous addlctlons and similar anesthes1a.

Alcohol has been almost 1nseparable from communlcatlons and the

P

notlon of communlty. The folklore of whlskey in Amerlcan h1story has been

traced from the dlstlllerles of the Pllgrlms and the Whlskey Rebelllon
1
of l794 to- the pictorial Prohlbltlon Days —and the presen The llquor

preferences and. portions of politicians and U.S. Pres1dents have been

celebrated in fables from Andrew Johnson, Jackson: and Grant to Eugene
2 ) :

Debs, Joseph McCarthy and Bllly Carter. g s

L
°

N The settlement of the Amerlcan frontier was soaked with alcohol

. o

and_the_romanCe<yEthe Western saloon, while American-males found their

" masculinity mixed with patriotism and alcoholism'in¢the_mflitary until
. _ T3 - _ | _ _ 3
recent timess In journalism, "though 'no one esver talks about it very

. much, booze Has played as big a role in the lives of modern'American
wrlters as talent, money,‘women, and the longlng to be top dog " "The i
list of American llterary drunks is veryvlong", with all of the six
Amerlcan Nobel Prize w1nners be1ng alcoholics, hard drlnkers or wine

'lovers. Part of the1r drlnklng was gue to "the burden putsapon the’crea—_'
tlve self by so.many contradlctory pressures" 1n soclety.~

In day-to-day news—gatherlng and the__ stress of deadllnes, alcohol

has been part of thef,traln;nq for,Journalrstsi_ From the days of The

,~ Front Page to'Watergate reporting, the drunk city editor’and drinking

- at’ "the press club" have been romantic legends t1ed to success. ﬁarl

Bernsteln of the. Woodward & Bernsteln duo, told how "I really grew up in

¢

,that newsroom. Two martlnls were standard at lunch" and each day after

work, he'd 51p for another four to flve hours as he "1earned from the
: 6

old timers" . . . how to drink and chase.women." :

 ®
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Whlle recent studles 1nd1cate that "it is doubtful that causallty

7.
can ever be establlshed"between alcoholism and newspaper work relat;ons

between ‘the two suggest contradlctory elements in the media PS a solutlon
Jto alcohol problems. In a somewhat similar way, the alcohol culture has;

created its own "language of drunks" whlch has become part of society's
) ook o 8 C ,
communication style and content. The Web of irony continues. . ’

Q

The communal medlum of humor, which' may short c1rcu1t controversy

and debate, is 1nter5wovgh~w1th ‘alcohol," whlch is the subject of many °
. 9 :

jokes, just under that for sex and ethnlclty. Comedy rout1nes by cr about -
the. drunk saturate entertainment media from the soc1ally-excused s1ngers

Phil Harris and Dean Martln to the m1m1cry of Foster Brooks and the car1-

. cature of Ed McMahon., Even the teleV1s1on commerclals advert1s1ng treat-
- . 10 t
' ment for alcohollcs have been objects of comedy. The WCTU and Prohlbltlonj

Jhave untll recently been automatlc symbols of humor in the culture of
" - "1
alcohol whlle humorous liquor ads attract attention of drlnkers.

-

The mixture of the cultural med1um of music¢ with al\ohol is Stlll
. another example, as romance, love and sex blend w1th the language of -
‘ alcohol from jazz to soft pop and hard rock, with open ernklng on stage

by performers sponsored by llquor and beer 1ndustr1es. In Lountry and

western mu51c, thls comblnatlon is common. Slnger Krls Krlstofferson nnce -
called h1mself "God's own.drunk" 12and Wlllle Nelson s "Whlskey Rlver"

1; both legend and reallty,lilfe that of Jan1s Joplln ‘and- George Jones. g

. -Merle Haggard's songs often deal w1th drlnklng and-he once spent $12‘737 -

v ﬂ

all.for drinks for 50095 customers rn a Fort Worth tavern to celebrate his

',4 successful song "C cC. Waterback"—-named for Canadian Club whiskey:. whlch
14 . _ . ) S

i

‘he bought for them.

Such popular flgures who fuse«alcohol w1th the symbolic. content nf

o

;
@
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their gedium haveubeenipopular with recent U.S. Fresidents, who have

\

honored them with national stature and atten~.on. When Nelson and ‘Haggard.
were given a reception at the White House for.the925th anniversary‘of the

Country Mu51c Assoclatlon, Pre51dent Reagan told Americans the singers
"understand our love of country and God." Drinks not 1ncluded ?

’ e

Whlle the relatlonshlp between drlnklng and country and western

music seems ev1dent, studles are. not. conclu51ve. One analysis of such
lyrlcs found that the songs promote drlnklng as a means ‘to solve problems,

’but reflect an‘amblvalence toward its use, Another found that such songs

9

cause’'bar patrops to drlnk more, espec1ally if there/are dim. llghts,‘re-°
- 17

str1cted space,_and macho dress and decoratlnns. Stlll another found ,

" 18

,,.that such music and drinks can affect perceptlons of the opposite sex. . s

N
Dr1nk1ng on film reflects a coalescence of the world of those who
produce them and the larger soclety which consumes them. The medlum\and

accepted-soclal behavior are merged w1th al conol from the matu e and so-

[

phlStIcated John Barrymore and Hunphrey Bogart wlnnlng women, to the .o

_drunken - sallors and sergeants winning wars, and the gu221ng gun-flghters'v

wlnnlng the West. In between, there range the humorous attempts of W. C.
Flelds to battle the hangover and the morallstlc ‘message mOV1es on actors.
and actresses battllng the bottle. S : -

- QTeleV151on dr1nk1ng has. been crltlclzed by groups like the WCT%? ahd

the Christian Sclence Monitor. for its p051t1ve presentatlon ‘and "the de-'

»

v
plorable example of llquor as an 1ntegral and necessarY'part of average
.20

'famlly life." The more recent research has found that. "the world of prlme

e

time.network programming is a world saturated with alcohol". with more than f
B 21 ©
three dr1nP1ng incidents an hour, mostly hard llquor. Although llnkage of

L]

content to effect(as w1th songs . and drlnklng) is d1ff1cult, or unstudied$

. 7
~ . . 2 L]
a . -
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another research 1nvest1gator“suggests "That much alcohol presentatlon

should tempt the non-drinker and lead a child viewer to wonder what he

‘or she is nlss1nc "izMuch prellmlnary research in this area 1s devoted
- to measurlng the frequencynof alcohol-related events in TV shows aph in

commerc1als?3but one study moved closer to llnklng the medlum to. soc1ety

C

3

as it found that 1n pr1me-t1me TV, those who drink are usually presentedf‘

>
as '"good" characters, but do not suffer and are not censured,. and "the
lack of consequences of drinking as portrayed on television does not re=
24

flect the serlousness of the consequences in real life."

The tendency oL alcohol to permeate media and to merge advertlslng T

- with ed1tor1al content is an area’ of d1ff1cult research, The links. be-- -
- tween alcohol .ads and alcohol abuse havelbeen stud1ed25along with the
o effects of advertlslng on alcohol preferences?sThe use of sex W1thout
obllgatlon to sell alcohonl 1n TV commerglala?7 and the glamourlzatlon of . .
alcohol?ahave been areas of concern. Newspapers openly seek and.boéSt.of
thelr stake 1nothe 11quor‘market29 and“for.magazinesqwliguoruads are'a
bonanza?oas few regect such ads. When the conservatiVe Reader's Digest

in 1978 aCCepted 1ts f1rst hlne and beer ads’ 51nce it began publlshlng

-

'1n 1922, 1t admltted thr_ oc1etal alloy in the alcohol culture say1ng
31 - ' L
such drlnks "are part of ‘American llfe and'culture" ~ The med1a and so- .

ciety blend contlnued a year later when it accepted 11quor ads, sav1ng

- 32
"alcoholic beverages used in moderation .are part of American 11fe.

Although more research is needed"before it can ‘be concluded. that in-

creases in advert1s1ng for, alcoholl% beverages definitely cause. a more

/ N, 33 .
favorable editorial poxlcy toward the use of alcohol" by magazines, it

:”might-be useful to look at areas where ads seem to merge w1th content of
“both media and society. One is in the area of sports and drinking beer.

2 -8
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Alcohollc beveragesare frequentlynuxed by medla and soclety. ‘-
quuor ads ‘blend w1th sports pages. Reer is sold at games and promoted
by players in commerclals. Beer companles own and sponsor‘sports teams

in and with their names. And W1nn1ng teams douse themselves with chamlj
pagne. Sellrng llquor Jreans the marketlng buslx.ess?4 That key to success
is sougnt by the two glant companies, .nheuser-Busch of St.ulouis and
Mllﬂer Brew1ng Co.'of Mllwaukee and as one analy51s states 1if

For neazly every br wer,_tﬁevbest way’ to reach these cus—( ' N _
_tomers is through sportlng events. in that contest, Anheuser- .
Busch appears to be the baggest spender. On radio, the company'
_gssponsors 20 of the 26 major league baseball teams, 14 of the
28 pro-football teams, 18 .of the 23 basketball teams and 12

of 21 hockey teams. After all those outlays, there is still
money for pxomotlng racquetball, runnlng, touch footbaL;, fish-
ing, grad racing, softball, horse racing, soccer, rodeos and - °
Powling. Busch also spends millions on the teams themselves.

It owns the St. Louis ‘Cardinals baseball team, paid ‘$10°-million-
to become the official beer: of the 1984 Olympics and supports °
the U.S. Davis Cup team. . s : . .-

°‘j’he Miller promoters have capitalized on the macho aspect of .

' drlnkrng w1th emphasis on grcup acceptance ‘and congenlallty, rac1aJ

integratlon,'and the heroism and phy51cal skllls related to aléoholic
‘ : 36 .
intake. Super Bowl spots of 30 seconds a]one have cost $185 000, In
1

the "Miller Gulde to 1ntercolleglate ‘Sports", the language of sports A

'reportlng lS 1nterwoven W1th ads, whlch hltch—hlke on +he Slmlle of

news W1th terms 11ke top draft pick, post game wrap up, rellef pltcher,

-~ .S
©

-three on two, huddle, fast break and grand slam. . 0

<@

Healthy, energetlc joggers in the Miller §ports-BullA§in exchange

beer preferences thusly° "If we make ten miles, I'll buy you a beer."‘

To which the other .replies: "If we make ten miles, I'l1 buv yOu a.
.37

Lowenbrau." _ Marv: Throneberry,/ex-basebalb.player, says "I like to

play baseball and I like to drlnk llte." Football plavers chk Butkus

. 3 .
~. -
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and .Bubba Smith share the conclusion thathAfterba nice civilized -

=

game of tennis, there‘s nothing l*ke a couple of'lite'beers", and

éwhlle they were playlng, they recall (1n newspaper ads) "Lite beer -

e

is like a quarterback. We can 't walt to knock one down. Pool player =

Steve Mlzéﬁ%k tells -of -his beer tastes'"when you shoot a 1otta pool
in bars", and basebal"ers Boog Powell and‘K01ch1 Numazawa of Japan ;" "
'agree that "Two heavy h1tters ,jtouch bases on_ bats; ‘balls. and beer. ?%,

Meanwhlle, the federal government has made éﬁforts to ban actlve
athletes from_appearlng in s?ch ads? although many athletes stlliodo.
not see a problem w1th use of alcohol and other drugs by athlefes.

J
]

- Beer~eommercla3s have.heen defended by some alcchol commlssloners as

'promotlng "respons1ble dr1n}1ng . but cne coach, Tom Landry of tgg

- Dallas Cowboys has refused to allow beerdgdvertlsers to sponsor his ..
41 S : . , . o7 :

'telev1s1on~show. . . - ) o
‘Tire- Synth3515 Of beer with Sports teams and civic and communlty

»ﬁldentlty makes lt dlfflCth to separato out cause and effect relatlon-

ships 15 the soclety of alcohol and its meédia.. Teams are namedrfor

beer, such as "The Budweiser Bombers", the Women's Flag Football Cham-
42 X 43
plons, and the Cineinnati- Suds, a softball team, and of course, the
Milwankee Brewers,-ln a c1ty, whlch accordlng to the ads, "means beer
. . . C .

Hamm's beer has been 1dentrf1ed with the North Woods, Olympla beer
with the Pacific Northwest,,Coors-with Colorado and‘the Rockies, and

° Lone Star beer as the ﬁnational beer.of Texas". And in Newburgh, Ind.,

bar patrOns-saved enough beer can tabs to make a chain acrcss the Ohio'
River to- Kentucky,-and then sold the recycled metal to aid a youth on

44 R : ) - c. Y
kldney d1a1y51s. : .o . _ R

‘The ultlmate blend of communlty and the culture of alcohol came

B S o S
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in the 1982 World Series\between the-Busch—beer-owned St Louis-Car;
d1nals and_the Mllwaukee Brewers. It was termed "The World Beerles"'

by “the St. Lou1s mayor, as that clty's?team catcher, Darrell Porter,

B ~

a rehabrlltated alcohollc, was named most valaable Natlonal League
Pennant player._ The Suds and "Slx-Pack Serles Featu;es Happy . Teams"
and "C1t1es ofoBeer Drlnk champagne", proclalmed newspaper headl neg?
_Beer-drlnklng/mobs paraded'l wlsconsln, a state where rampant alcohol—
ism affects‘l 7 mllllon(a third of its populat 1on?f.angy 1lk "bullds
. __the powerftl m1nds and bodles of our youthsﬁgust vie with: pzomo ersv‘
{\,Pf bfer which’ "tempers the emotlons\of ‘our hard-Work:Lng-adults.37 AndQ_

' \
in. St Lou1s, winning Cardlnal fans and city offlclals shuddercd when
- pen1ng day of 1983 fell on electlon day, but the c1ty consldered an

exceptlon for the stadlum as Mayor Vlncent Schoemehl said "Baseball
- 48 . . .
w1thout becr ? Unthlnkable. " . T -

o
Beyond the 1moact of soclal hablts, ads, and entertalnment content

;

« in medla, the educatlonal power of news media mlght be«contemplated,‘

- . »since "Much of the portrayal of an alcoholic llfe-style is done un- «_.
‘¢ 49 :
w1tt1ngly. : Televls1on comedies and drama prov1de models, 1mages and

°

. norms often "1n1m1cal to an 1ntelllgent alcohol pollcy" and magazlnes-

g\ like, Plazboz and Cosmopolltan seem to see plentlful alcohol as a he- .;’
50 . - , . E
donlstlc requ151te to. the "good ll‘e" - Tt L e

Newspapers appear to be more respons1b1e and “only infrequently' ‘[
: 51 - S
,does a story 1nject a gratultou reference ‘to drlnklng although the

news coverage of alcohor has numerous llmltatlons. Whlle edltors often'

.. s8it on commlttees on drug and alcohol abuse, and have even pffered free
‘ 7 ~ 52
funera‘s for those kllled whlle driving and drlnklng, there seldom 1s

.a health or nutrltlon beat deallng with alcohol. Instead, the 1ssue .

shows up ex post facto in d1saster news (death and accldents), in events

A




s

rather than processes and in symptoms rather than causes Even Obltu

‘are used malnly to teach~reporters style and news‘values ("How many. f
3 . N e
dead'tells the'stcry.“); ana cauees off death emphasize . accldents, thl-
cide and dlsaster rather than dlsease?3weiertheless, "what the»papers
fail to 'do is to show the frequen§41nwolvement of alcohol rn serlous A
oo o . R

' /
automoblle acc1dents and crlmes.f /

L ;
» e i

In the coverage of drug 1ssues 'in general newspapers reflect
= 1gnorance, fear, “false perceptlons and unrellable 1nformatlon on drug

abuse, and harrow perspect1ves as’ they rely mostly on ~ensat10n - and
Do A 55 .
drama and depend too much on pollce repozts and government pOllCY.»_A.”

By

\
cons1stent ed1tor1al pollcy is often lacklnc, as tentatlve, dramatlc
‘research’ reports on alcohol create headllnes from "Liguor Can, Give a 7

*

Boost to Health" ‘to "Booze Called Risky Way to Thwart' Heart Attacks""'&

-
N

Words llke "abuse“ and "dlsease" show up in: coufu51ng‘contexts to pro-

Bably-confuse readers. D' - o i ui_ N

-~

. . - 4

Further cross purposes in media conten\ include feature stories .on .

e. .

"How to Make Wine", "How to Stock .a Home quuor Closet" and ; "How to Cure

a hangover", and, food and hollday content heraldlng arlnks Lo "health
‘and happlness", espeC1ally for New Year's and St. Patrlﬂk's Day. The,
~ columnlsts appear entertalnlng, quhlstlcat°d and - 1nt1mate and "maxe o
h many references to drlnklng and drinkers". ?6 S I o

The Mllwaukee Journal nas a beer columnlst named oteve Byers.

Aﬁst;n Amerlcan-Statesman columnlst John-Kelgo has hls own "Bar Trail®
gcolumn (Show1ng his plcture on a foamlng beer mug;, ‘and he writes- ofit ;

Lt J Y 57 . . .
"and is popularly known for hls consumptlon of alcolol. - Chlﬂago Lolumnlst

Mlke Royko assembled a beer tastlng panel, and Blll Helmer of Plaxbox
N 58
evaluated bec:s saylng'"I've always llkeg my.llkker hard and cheap - .r‘";

a R N : . B! e




Other writers'and columnists;present positive images of'alcohol
2 _ i ; .
culture: Henry a1rllewof the Washihgton Post praises ."Bar Conversatlon.

59
It Meanders Wlth Charm All its Own\varew Jubera of the.Dallas Times-

Herald laments the decline in downtown hotel bars aé 'watering holes™”
: 60
and "good places to get bllnd" .os Angiles Tlmes columnlst Jack. Smith
‘61

'comokalns of the decrease in the art ‘of cocktall toasting. Denver Post

wrlter Patrick McGulre discusses at’ fgngth how beer promoters (Coors)
62
are "psyching out -the beer drinker". And Harper ‘Barhes of the St. Loule

Post‘Dlspatch (in Busch Beer Country), wrltes\pf the ccmpetltlve Coors

"beer mysthue" and of his taste tests with- the food ed1tor, a free-

-~ 63
lance photographer, and a bartender at ‘the local press club tavern,
64
Whlle columnists like Coleman McCarthy and others- like Dr. Joseph

Pursch ("Dry Doc") have warned of the dangers of alcohol, other more

. popular columnlsts and respectable ed1tor1allsts may counteract them.

o

When tentatlve ev1dence was offered that beer might be better for health

than jogglng, the Lou1sv1lle Courler-Journal in Kentucky( a state known

for its legendary llquor.lndustry), ed1tor1allzed: "The phys1cally un-

fit of the world surely are eﬁtltled to drlnk a toast. And, preferably,

65
not in the llght beer~but in the good.old-fashloned heavy klnd "

Columnlsts and other writers on college newspapers appear to be

= <

promdkgrs of alecohol in manyalnstances rather than cr1t1cs or- educators.

- "In this respect they are 51mllar to ads, which "contrlbute V1rtually

3

.nothlng to the ba51c purposes- of educatlon" and encourage "the tempta=-

tion to chuck the hard work of study and 1ntellect10n for the 1ndlgn1ty
: 66 :
of escape." Once’ again, media is surrounded by soclety, as drlnklng

N

. at student beer busts and faculty cocktail parties are a way of life.“'

Colleges now feport not only'the inability to monitor or control use

a
4
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of alcohol, but must face beer sponsorship of pep rallies and chug-a-

lug parties, and su-h promotlonal literature as the "Jn1vers1+y of

Budweisex" Spring Break '89 in which students are urged to "Enroll Now”

~

for "Extension Courses" at Florlda beach towns, with beer-sponsored
concerts, tee shirts, message_centers(to call home) , and road routes
. to drive there. .And without drinking ?

It's true that colleges'have alcohol-hot lines and counseling
68
centers, and pamphlets whlch "d1scuss(es) brlefly why people drink",

l

and the Un1vers1ty of New Hampshlre even removed an alumni maga21ne

cover sh8w1?g a woman graduate opening a champagne bottle to Celebrate
-graduatLon, but the mood and pressures on drlnklng in school may be

more positive than- negatlve.: | | ‘.q_ |
For examgle, 1n Austln, Texas, knownlfor its alcohollc n1ght llte

-and.drinking legislators and students, members of the local school board

<

laughed at and voted down. a proposal. to ban alcohol ads from broadcast

of athletic events. "I'q rather Vote against sin," sald one member:<'Do
. S 70 ° '

we really need to deal-with th1s°“, ‘he asked. At the local state uni-

vers1ty (which has plans to grow wine grapes on its ofl and ranch. land),
"the student newspaper guldellnes prevent rejection of alcohol adszland
while student ed1tors urge stronger DWI penaltles?zthey oppose ra1s1ng
the drlnklng age to 21?3 Editors also crltlclze sexual stereotypes of
females in beer ads?4but are notrcrltlcal of ‘the psysiological dangers

o

- of alcohol. One ‘page one stocy hlghllghted a. fraternity s "Chug 'n Pedal“
: contest in which blke rigers in 1981 ‘had to do some "Fast Drlnkln'" be-
fore r1d1ng. ' ‘ o o ..

The campus .alcohol culture is glamorized by student journallsts,
7:
who boast of being "loyal beer drinkers", who sat1r1cally (7) urge drlnk-
suggest. - . 76
ing over jogglng,_and/beer-stamps and federally subsidized alcohol. -

14
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One editor, a law student, urged students "get drunk" to celebrate

Texas Independehce Day, and was challehged byvtheaDean of Students, who

. reminded him that three students had recently died alcohol related -
77 .
deaths on campus.

Another student writing a feature about a campus_beer-tasting party,

said "Rauvcous laughter and drunken 51ngsong can only lead to the mutual
78
scrapplng of nuclear stockplles. Indeed, beer is The Way to world peaﬂe.

One student columnist boasts that "I ‘cut my teeth on Early T1mes" and
< . . . . . .
"I learned the pleasure of sippin bourben whiskey" From "hard-drlnklng

o

roomlee" who taught his the flavor of good liquor that "enables you o
to contemplate the decline'of your GFA or romantic fertunes with easy

sanguinity.ﬁ He boastsiin jest (?), "I could be the latest. in a long -'/'
wh : : t ,

line of Longhorn bourbon enthusiasts, another inheritor of a great

southern tradition." Almost aside from writer motive, his'language is
perhaps'significant:79

"Journalistic integrity demands I disclose my real favorite: o
Jack Daniel's Black Label, 014 No. 7. . . .There's nothing ¢
~like that ineluctable thrill as a.sip of Jack Black dances o
down your throat to whisper a warm and seductive 'hello' to

your gut." e :

. A cute "Editor's Note" added.said "Godwin thinks he's bad." -
Journalists may write_satirically of alcohel; but so do. scholars

whose words also obscure the dangers of the drug'ahdnwhose sophistica-

ted style disccurages»éebate. For example, when . Th wWiver Bullet: The

.Martini~in American Civilization by Lowell Edmunds, was - rev1ewed 1n

The Soc1al Sc1ence Journal in January 1983, a fake U S Army M.D.Captain -

'"Benjamln (?Hawkeye I Plerce“ "llked the book because it. made me thlrstyﬂ

80
But he preferred that "his devotxon to the martlnl not be publicized."

In recommendlng the amu51ng book the f1ct1t10us reviewer wrote', 

that Edmunds‘"does a serv1ce to- manklnd" in writing of the mart1n1 s
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"mystique and its legendary powers for anesthesia and seduction." Among
81 :
other praises,both he and Edmund« cite the drlnk as:
". + .a harmonlous meldlng of sound and sensation. . . .. .
commitment. . .emotion. ._;alt. . .a friend:a comfort for
the end of the day; a butress avainst the onslaught of en-
- emies . . .a healer of wounds infiicted in the daily confron-
tations with the forces of evil.-. .the restorer. . . . the
water °of life. . .a rock:a light in the midst of-darkness:;
certainty in the midst of ambiguity;solidity in the midst of.
flux;substance in the midst of nothingness;security in the
midst of chaos. . .the fixed point of reality that gives
‘meaning to all other points; . .the axis upon which the world
revolves.. . . the foundatlon stone of c1v1llzatlon. e e oW

~ This delflcatlon of alcohol as a rellglous and social experlence,

homorous or not, m1ght be placed alongs1de the educatlonal efforts

3

.regard1ng the substance in both média and soc1ety. Two areas where

)

the news*media have facllltated a publlc debate on alcohol include (1)

News about its use, abuse and rejectlon by "m1nor1t1es"——not only

L

racial, ethnic'and,sex groups, but the‘alcohollc as a new mlnorlty"

which 2dared to "come out of the closet", ;” cept hlS or her own nature,
and'ask society to accept that individuallty; and (2) News about the
violence'associated with.drfnking while'driving'and resulting injuries
and deathnto children=--a long—time4held news.Value; .

Alcohol problems are no longer oes1gnated £6 the mlnorlty sub-
cultures of the slums of Skld Row or the ghettg? ”he medla focus on

the cocktall culture of Hollywood and Washlngton D. C. and thelr news-

maklng public flgures prov1des the context for 1ncreas1ng focus on

~

"alcohol . as a s0c1a1 issue. Those wlth pOWer to create news ‘have often

o .

confessed to excesses in- "brlnklng too much (Whlch) ~has always had a
- 83 ‘ ' -
bad name—-alcohol1sm." ~ The language of the minority gays has heen uSed .

by alcohollcs to "come out of the closet" and publlcally 301n the "al-

i_cohol communlty" ln the "sober env1rnnment " The secret "51n is openly

‘

: admltted as the publlcs and not the p1ess generate the debaee.

¢
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Iowa Governor and U.S. Senator Harold Hughes,'who'quit alcohol in
tne 1950s, became a spokesman on the preyention, treatment and rehabil-
itation of alcoholism; Congressman Wilbur Mills of Arkansas, after 38
years in the House of Representatives,.and press exposure nf his alf
colism and friendship with strip.teaser Fanne Foxe.and the famouszi-
dal Basln incident, turned to public confession and support. Others on -~

the Washlncton scene also . "came out" 1nclud1ng Senator Ferman Talmadge

of Georgla, Senator Edward Kennedy s w1fe, and the wife of Pres1dent

L

: Ford President Carter's brother Bllly became the "feature creature" of

" the press as he was covered from public intoxication to the introduction

84

-and. failure of "Bllly Beer", and his eventual celebrity confession and

- 85. -

2

i hosp1ta1 rehabllltatlong_ The media exploitation of" Bllly Carter was

86
reflected in its stories:

. "Step right up, everybody! See Billy Carter swig beer in the
hotel wiiere matrons of the temperance union are gathered in
national convention to discuss the evils of hard drink. Watch
the President's w1secrack1ng brother kiss babies and. female
admirers from 8 to 80. See him--dressed in a white tuxedo and
top hatf-go up, up and awayfln_a hot-air balloon over Middle
America. . . Listen to BIlly, a Southern rebel in Abe Lincoln
country, needle ‘these damn Yankees.! Hear him put ‘down the °
Internal :.evenue Service and put on America. Watch as he grins
all the way to the bank .. . .Country-town promoters and big-~ -
city money men are saying,"We want Billyl' And Billy is avail-

- able =<for a price-=to cut rlbﬁons, judge beauty contests, go
on_talk_sﬁows and belly-flop into swimming pools."- '

_The more serious news-maklng by'newsfmakers uysing alcohol came

- from people %;Ke Rep. John Jenrette (D-South Carolina), and Michael

Myers~(D@Pennsylvania[,~who~Blamed alcohol for actions related to the
FBI;inVestigation~of Briﬁeryl* the Abscam scandal;- the role“ofiliﬁﬁor—ﬁfﬁ
in the arrest of Rep. Robert Bauman (D-Marylandl regardlng sodomy charges;
the alcohol-related deaths of movie' stars-Natalle Wood and wllllam

Holden; and the alcohol problems of s1ngers B.J. Thomas and Fredd1e

: Fender, and those of Rock star Alice Cooper, and his album "From The

17



Inside“ on his'3-monthbstay in‘a-hospital for rehabilitation.
Sports stars 1rhe Don Newcombe, Brookryn Dodgers p1tch1ng¢hero,

went. publlc w1th h1s problem and preventive efforts, ‘and even -press .,

ngures , wWwhose prlvate dr1nk1ng, like that{o; leglslators and media

sources, had been un—pub11c1zed also have .come into the open. Ray

Jenkins, . edltorlal _page ed1tor of the Alabama Iournal in Montgomery

wrote publically of why he qult after 25 years of booze 1n "a bus1neSS'

in which drvnklng 1s an occupatlonal hazard" He sa1d he 1earned how

-

in college frats, the state capltol, and as a Nleman Fellow at Harvard
’ i 1 - 87 .
where "I drank robustly while partaking of the academlc fare," When

" Rocky Mountain News ed1tor Michael Howard was flred for us1ng drugs,

P

he tOld his story in the Rocky;Mountaln Maga21ne, ‘and the Denver Post
- 88
and his rehaollltatlon from use of alcchol and cocaine.

DependenCe on alcohol by rac1al minorities seeklng 1ndependence
in soclety ha been an issue they hawve ralsed in the. medla ‘to which
they have - galned 1ncreased access. Blacks have relled on alcohol since

slavery tlmes and have sought escape from the pain of dlSurlmlnathn';;_€;
895t
in drlnklng. Amerlcan Indlans haVe béen llnked lnseparably with 1nab111ty

to use alcohol in both stereotype and reallty. And "For too long His-
panics have falled to realize the true costs of alcohollsm" as thelr

use of 1t is “compounded by“pressures from cultural. di fferences, low
" econcmic status, " and cultural and communlcatlon problems in deallng

90 .
w1th existing services.and personnel."

e

K Sexual as well as racial . mlnorltles have been vulnerable and easy
target markets for alcohol Becavse of soclal xsolatxon and dependence,”
but alcohol is Eeing added to the,agenda of concern by mlnorltygmove-
ments. Some gays are concerned aBout reStrlCtlon to the ‘bar and tavern“

. for an alcohol—related soc1al-11fe._L1berated women are concerned that'_,f




their'new‘freedom of choice may be exploited by advertisers of,liquor,;’

as women seek a new~self-1mage in =& male world with autonomy, sophis- .

91

,t1catlon and ability to reject the old double standard.

Liquor ads directed toward women have increased, for example, i
- . - : " /

in GlamOur'magazine, from three pages in 1970 to 61 in'1974- Sexist

ads also appear, as w1th.the Two Flngers tequila, and some women see\\\

themselves as unfalrly'deplcted with men drinkers as promlscuous, 1rres\\\
92 :
ponslble and a bad wife and mother. Efforts-to_develop a "Nude Beer" .

show1ng a naked woman- on the label, was seen as ob§cene*by federa]
93 -

'auth011t1es, and plans were dropped for a partly-alcohollc soft drlnk
" by Anheuser-Busch after it was nlcknamed "Baby Beer“. Ironlcally, the
concern with sex1sm appears as strong as that of alcohollsm, or even
_ stronger?5 Racial group. compla1n1ng about stereotypes 1n ads and lack

of jobs in the llquor 1ndustry have been shown 1n a more: favorable

7llght, or used thelr boycott power to persuade beer mu51c~fests to;
ST 96 .

represent minority culture. Mlnorltles are indeed jinto a. dllemma.

News about deaths from drunk dr1v1ng is an old story, although

"theftoll of alcohollsm hasn t always been as openly dlscussed as it is.

N -

E N
tcday", desp1te the fact that drunk drlvers "butcher Amerlcans much

faster than the Vletram.Wur dld,'and cost soc1ety $5 bllllon each year
98

in court tlme;‘rehabllltatlon,‘1ost earnlngs ?nd other_expenses.

rinking and driving are culturally interwoven as "more people drive'

" than vote, and the automoblle is a vehlcle of self-expresslon as well

-
P

" as transportatlon. It-is an 1nstrument for rlsk taking in a soo1e+y

that offers few-opportunltles for that, now: that the frontler is closed

e ." (and) most entertalnment 1nVolVeS driving to and from olaces where

.. 99
lcohol is consumed. _ Having "one for the road" after "happy hour"

_,and belng "dead drunk" whlle drivrng has been a part of the Amerlcan

A
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tradition.

Beer ‘is sold in gas stations and at drive—in "beer barns". The
practicedof driving while drinking has been considered a citizen's
right in many states—Lif not ‘an obligation in .the assertion of soclal
mobility. and mascullnlty. Taverns and travel, gas and alcohol, youth
and cars are all mixed in the "alcarholic" cul ~ure. Tall-gate part1esf

and drlnklng in convenlence store parking lots are soc1al events. lds'

y

/for Datsun ] Nrssan trucks are called a "brawny diesal", "one hunk of
a body" and "one hunk of a truck". Ford advertlses its "Texas Tough"
' trucks (often near the- llquor ads),. Whlle feature stor1es, for example,

have called it "The Natlonal Truck of Texas" 'in an array of journalis-.

100
tic glorlflcatlon of- drlnklng while driving:
"True Texans live and drink gOod—ol'“boy style in trucks.
. A Texan without a pickup truck -is 1like, well, a sheriff
3 without his posse;a .horse without its saddle; a man with-
out™a- country. . A pickup is an -integral part of any .
true Texan's llfe, whether he owns one, rides in one or
. gets run over by..a red-blooded Texas truck on its way to
s - 1™e local beer jointi ... Because that's what pickup dri~-
: : v.:rs drink. Beer. On the wayhome from work, on the way
to buy more beer, on the way- to getting-a Texas-size buzz
\
on.s. . Texans not only drive their pickups’ as—if_they
were wild'stallions, but also they use their trucks to—01
store their shotguns, catch their empty beer cans and.turn. T
up country western stations to glass-shatterlng levels. . .
-And pickups and beer and drinking just seem. to go together. .
- . « .True Texans -can't live without their. pickups, whether .
- Lt s Rauling llvestock, heading for the local bar or ]ust -
riding around. S . . ~

*. The cross—purposes and contradictions bullt into ‘the blend of -
.adr and television car chases in comedy and dramas of "urban westerns"

N provide ‘the illusion-: of freedom -on . the plalns or on mounta1n31des,

wlthout trafflc obst&cles, whlle the reallty lS nrban trafflc hazaros.

Current media manla on DWI crusades may be dealing with. 51mpllst1c,

L]

‘ alarmlst, ex post facto, perhaps gullty, concern for qu1ck cures,

<

rather than with soc1al causes- and psyslologlcal dangers from alcohol

~
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. The flow of journallstlc copy 1ncludes- publlclzed'names of |
DWI arrests and license revocatlons(especlally those of public, offi-
c1als, sports»heroes, and med1a figures like Johnny Car on, ?obert

Goulet and lawyer F. Lee Balley), drunken pllots and mllltary off1cers,

~features on families and 1nd1V1duals destroyed by drunk dr1vers-

ed1tor1als for more police to arrest drunks, tra1n1ng to do so, and

¢

more jallS to hold sJhem; efforts to reduce drlpklng ages, rules for

drinking ethuecte, alcohol cOnferences and classes, more money for

A a

rehabllltatlon- alcohol taxes . for curlng alcoh011Cs, breath analyzers

in bars,: "drle—a-drunk-home" campalgns, DWI Month, use of seat belts,‘

'and w1der streets and stralghter curves to glve ernk drlvers more

s ~
©

room to maneuver.

In Texas, for example, where state leglslators were taken on a.
' 101
tour of a brewery, and where the state comptroller, a confessed and

.rehabllltated al cohollc, was arrested fo* dr1v1ng 106 mlles an hour

fw1th empty beer -cans in h1s new car, the state House Speaker ‘backed :
102

toughex DWI ‘laws after the press exposed h1s t1es to llquor 1ndustry.

.When NBC made a Tv mOV1e on MADD' (Mothers Agalnst Drunk Drlvers),star

Marlette Hartley (whose mother had surv1ved a h1t-and-hun accldent),
103
blamed an"over-macho legal system" for lax driving laws. That MADD

group, whlch does not oppuse dr1nk1nq, and 1s d1rected at government'

&

\laws and drlvers and net: aga1nst alcohol, was 1tse1f organlzed in a

~.

-taGErn where its founder, Candy nghtner, drank w1th ner: frlends to

~ 3

ease the pain over her daughter belng killed by a hlt-and-run drunk
104 - o : ‘ .
Ariver.

becomes news. In Australia, police arrested drlvers in a funeral pro-

cession, including.a priest required to take an alcoholwbreath test.
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The weekly newspaper publisher.of the danford, California, Lemoore

Advance was' ordered by’a judge to print ‘editorials-on the dangers of .J ;

, <' alcoholism instead of. serv1ng a 6-month jail term after conv1ctlon fo%
105
DWI. Hearlngs before the President's Comm1ss1on on Drunk Dr1v1ng

"focused on what many people conslder the most lmportant weakness in

combatt ting drunk driverss: enforcement of the law and prosecutlon of
106 " ° -
VlOlatOIS", but there are s1gns that the publlc debate may go further.-

Medlcal groups-. are asklng for laws proh1b1t1ng x al"ohol in/

the blood whlle dr1v1ng, and . are urged to also "broadcast the truth

la
107

drownlng, drlnklng and choklng and drlnklnq and burning to deat .

o ' about drlnklng and flylng, dr1nk1ng and snowmoblllng, drlnklng a

Alcohol and safety people are saylng "No 1onger can we afford to holp

drinking and driving at arms length" The Vested 1nterests-of 1nsurance'
companies pocint to. "new. approaches"whlch "are attacking the problem at

its“source" and urge that "DrlnkJng before dr1v1ng must become a soc1al
fa ‘ 109 i S
‘stigma, instead of a soc1ally ac;epted form of hom1c1de. General J A

Moters llkew1se supports tough laws, but says that "the most effectiVe
"{,, °
single thlng we could do is ‘to- examlne our own- attltudes about drlnk- G
v ) . ‘_\‘\‘
- ing and ar1v1ng. e« « «Drunk dr1V1ng will only stop when we all declde
' 110

: 1t isn't soclally acceptable." The slow reluctance of-SOC1ety to .

deal W1th the values cau51ng people to drink is perhaps indicated by

the .somewhat 1nc1dental and parenthetlcal ment;on of root causes after _
g the-lltany on all the qulck-flxes. ni} at the endlof.ngong analysis 'Le

- .. of drunk dr1V1ng did Time maga21ne admlt that "Finallx,(empha51s added)
there is a need to change the entrenvhed.soclal acceptabillty cf the :
:5t- crlme."l%he story appeared under the " sectlon on "Law v'not "Health"'."if

.In evaluatlng the role of the press in ralslng the .issues of al- |

cohol in- soc1ety, there are many- 1ron1es, Whlch may speak to the many o

) . B e . : e : : ! . R
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contradictions and cross—purposesAinherentvin media and society. They

often show the. hypocrisy and juxtapbsition‘of media cdntent-and-the

conflicting values in soc1ety. A listing of these mlght be illustra-

tlve of mass medla, soc1a1 behavior and the culture of alcohol:'
L
_ ~-Pre51dent Reagan app01nts a comm1551on on drunk driving, 3
~ then drinks publically in a Boston tavern to show his iden- )
™. tity with depressed blue collar workers.

) ~-ngher income pcople tend to drink more, and during ‘the
recessions, the poor tend to drink less, George Gallup Jr.
repoxted at dedication of an alcohpllsm recovery center,

» . '=<City planners herald tearing down of Skid Row taverns,
replaced by~new hotels with fancy bars and costlier drinks.
-=Lawyer F. Lee Bailey,” who has advertised vodka, was ac=-
quitted of DWI, and wrote a book titled How_to Protect Your-
self Against Cops in California and OtheX Strange Places.
~~College students march on legislatures oppOsing ralsing
the drinking age led by journalism students, as tney clash
. with MADD grdbups supporting such laws. .
~<UCLA establishes the first "chair" for the study of alco-
holism and effects of restaurants, cocktail lounges, and su-
permarkets on neighborhood consumption of aleohol, as answers
"to such questions "now dance before researchers' eyes like
teasing pink elephants". (112) The chair was from an alcoholic.
businessman who donated the money for research.
--~Restricted and fearful airline passengers face pressures - ¢
to drink in flight; Restricted and fearful and economnically- -
dependent ghetto res1de*ts face liquor blllboards 1n *helr
. neighborhoods. -0
T ~-Bartenders serve as folk psychiatrists, while wearlng tee-

: '~ shirts warning ef the ddngers of alcohol. .

_ .=-Coors Beer produced bar placards urglng drunk drinkers to -

. "Phone Home" and not drive, showing on it E.T., the alien who

- drank too many Coors in suburbia. o
--Miller Beer and KLBJ=FM:in Austin, Texas, sponsored a "Run
for Your Health" to raise money for hospltals to proV1de pa-=
tients with .beepers to Summon help.
‘-=At Washington D.C,'s"Bullfeathers" bar every Monday night,
money from purchase of state-lnsplred drinks in the "Battle .
of the 3tates" 'is donated to D.C.'s Children Hospital.
" <=Michigan has proposed an increase in liquor taxes to pay for
: ;alcohollsm, -and the Consumer.Federation of America urges.the
. - . . ligtior industry. to aive:part of its marketirig budget to place
= health: warnings on Leer,“wine and liquor .labels, and :to mount

" armultiemedia campaign against the dangets of alcohol.(114) . . - -
.~ ==The Distilled Spirits Foundation has sponsored research on

head injuries to drunks in accidents. N
- ==Adjacent. headlines:"Houston Brewery to Expana" and Houston _
- "Alcoholism Project Planned" (115) P

~-World Health Organization warns about. global alcohollsm, but
refuses to ban -alcohol at its receptions. (116) C o
-=MADD plans to move. national headquarters to Dallas berausecﬂwnmmwﬂ
~ . of its access ‘to transportation. _A_-Dallas—firm plans “£o buy all o
the Relezgh Hills“alcoholism treatment centers for $65 mlllion.e.
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nd that of the soclety that there is a complex arena of thlS soc1al
117

'proolem in which dlfferent groups see the problems dlfferently. Also,

media technlques have a variety of effects on reducing such destructlve

118 -
behav10r, and the’ very deflnltlon of alcoholism is problematlc and- the

concept denotes an- all-or-nofhlng continuum with ambivalent and con-

119 | e
fllctlng notlons. ) | - ‘ L .

As W1th the language of the drunks, the new language becomes cru-h

"

"cial Jn deflnlng the social problem. Some 1n51st that -drink by the

"drunkards is still a’ "51n ‘and a personal and moralfrespon51blllty
to’ abstaln absolutely. Others argue moderat1on, free chorce and re-
sponsible-drinklng, wlth empha51s on a social and metabollc technique,

and use of the term abuse rather than_alcoholism. Others say it is

an 1ncurable dlsease and unchangeable (llke race;. sex or. hand1cap),

(l
~and even 1nher1ted or genetlc in predlspos1tlon. Others say such terms

absolve and reduce personal respon51b111ty and hand Over "cures" to

-~

. socizl englneers wrth.even more substances like antabuse, scperlng-up

'drugs, placebos, non-alcohollc chié drlnks, alcohol-laced prcducts,

and even vacclnatlons ‘for 1mmun1ty. St111 others approach the problem

as one of crvrl llbertles and the nght to drlve "and or drlnk or to

treat one*s Body wrthout government or social restrlctlon. Research

e

' m1ght be olrected toward how the new 1anguage and values are be1ng

: shaped by communlcatlons and other educatlonal media.

A complex problem stlll poorly-defined has no.. 31mp1e solution, -

and the recent: DﬂI cure-all is the most simplistic and- appears to be
ineffective in-the short-term reductlon of deaths?zoErforts ‘to un-sell
alcohol with counter-advertlslng to, de-glamourlze |t31and tre labellng
of ingredlents%zzas with clgarettes, have been propos ed, along w1th(

| 5‘;524:1;'he4.g;
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suggestlons that the llquor manufacturers pay . for educatlon and pub-
123 . . :

-llclty on the results of using alcohol. Social marketlng of alcohol -

would_remlnd consumers ofrthe soc1al costs of-1ts consumptlon, wheref

¢

‘4S8 mere treatment centers afterwards promlse 51mp11st1c, expensive

-124

solutlons to alcohclism, o

Reactions tq alcohol and solutions to its use are varied,{and’~ .

otherfcountries see media.as a crucial-factor. In Russia, where“the'ﬂw
verage drinker consumes more-alcohol than any P acel;g the .world,

the state—controlled press has. urged agalnst drinking. In Spaln;

‘where drlnklng is a serlous problem rooted in the culture, and is

equated w1th elegance,.machlsmo and sophlstlcntlon, 1t 1s widely
126 - )
agread that"a prime cause is runaway liquor advertlslng In.Sweden,

a2

no brash llquor advert1s1ng is,_ tolerated5 and publlclty with sports-

~-127
assoclatlons is used to show the dangers of hard llquor.

[3

N . .
\ '? 128 .
In Great Brltaln, cheaper llquor ads ‘have brought more* aléoholism.’ ° -

.
However, on TV, executlves have agreed to ban beavy drlnklng from .
- 129
programs unless 1t is necessary to the\theme or plot. In Scotlandf

drlnklng 1s,a serldus problem, partly because of the;machismo image.
C 130
of the "boys in the bar". 1In Ireland,- the governmenf has ‘banned the .
advertlslng of beer, wlnes and other ;plrl“s from state-xun radlo and
o

- televnslon, cost1ng the network nearly $2 mllllon a year 1n lost ad-"

131
vertlSlng revenue. In England, the Independent Broadcastlng Authorltﬁ

made brewers unhappy wlth a new set of fules on TV ads, whlch must not -
or
suggest drlnks belnq bought in rounds,/that refusal of a drink 18 a

srgn of weakness /that drlnklng means - maSFullnity, or that alcohol has

: therapeatlc value or enhances cexual or soc1al performance. Ads must

also avoid w1ld oarty scene ; not 1nvolve fggous personalltles,'and : __f;

¢

must avold the suggestion of drlnklng alone.-

e




.23. .

Hope 1n the mass media to deal w1th problems of alcohol mlght 9

\

be tempered with- knowledge of other 1pst1tuflonq\\3 soclety, and the

4

'_11m1ted power of the medla dependeiit on aas for llquor, cars and re-

1

lated soc1al anesthetlcs" to wnlch the medla themselves have been

‘¢

‘related. -Also. miny dead-end ‘ef £6rts in research“and eduﬂatlon and
contradlctlons c1ted herein need to be 1roned out or clarlfled. The
need for soc1al respons1b111ty by the media has been'serlously ek-kt =%§2
. am1nedl3gut dramatlc DWI campalgns and publlc confe551ohs by even ex-
I '.moon—walkers llke Buzz Aldrln, are not 11kely to hhange soc1al values.
Nor will the snngular impact of stor1es about alcohollsm among nui:?

or special Alcoholism maga 1nes or spec1a1 U.S. Postage Stamps on the -

will S
Py problem,nor/rellglous convers1on of alcohollcs brlng social salvatlon.
135 :
Slmllarly, publrshers' programs for alcohollc employees, and the’

136"
v networks' efforts to tackle alcohollsm among actors,ldeal admlrably

wlth ‘the problems, but often after they- have started. Media spmlnarsaon 'fi
' 137
reportlng alcohol-related stories-and. TV portrayals of drlnklng may be

ia start if news values, perceptlon ‘and selectlon .are 1ntegrated with a‘l'{ﬁ

N Spe01al ccncern with health in a. prevent1Ve and therapeutlc speC1alty.f
138 3
Such newsroom re»ﬂcganlzatlon, with less rellance on educatlon about al-

R cohol through pathology and autopsy 1n news as a Crlsls,f mlghthelp
: _I'to,; re—dlrect research and medla pollny so as to ‘reduce ‘the couﬁter—
productlve effects of contradlctlons and cross-purposes in society and

-

in medla. ‘ . B _ ' L L
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